
Uruguay is a country of 3.5 
million souls, 19 states and 
where half the population 
lives in the nation’s capital, 
resulting in a vast rural 
backdrop. Situated on South 
America’s southeastern 

coast, Uruguay is wedged 
between Brazil and Argen-
tina., slightly smaller than 
Missouri. Eighty-eight 
percent of Uruguayans are 
of European descent, pri-
marily Spanish, Portu-

guese, or Italian. It was to 
this country that the young 
Geisslers were appointed in 
1969. After three terms and 
several endeavors around 
the world, they were reap-
pointed to Uruguay in 
2004. All these years this 
missionary family has con-
tributed so much to the 
tremendous growth and 
revival in the country. We 
want to honor this fine fam-
ily for their 40 years of 
labor on the missionary 
field. We want to thank 
them for their sacrifice and 
dedication in Uruguay, for 
the many miles traveled, for 
the hundreds of hours in-
vested in teaching and men-
toring the leadership among 
the 31 churches and 24 
pastors. THANK YOU, BRO. 
& SIS. GEISSLER! GOD 
BLESS YOU! We love you! 

Honor Where Honor is Due 

Minister’s Retreat—March 2008 
We had the joy of attending 
the annual Ministers Retreat 
in March. God manifested 
His presence in such a dy-
namic way! It was truly a 
time of fellowship, refresh-
ing and renewal in the pres-
ence of God. We were hon-

ored to have the Regional 
Director, Rev & Mrs. Darry 
Crossley , who challenged the 
ministry for greater expecta-
tions in the coming years. We 
held our annual business 
meeting where new board 
members and department 

heads were elected. These 
are precious ministers who 
have proved their love for 
the Kingdom of God and to 
which have dedicated, with 
great cost & sacrifice, their 
entire lives. Its your Mis-
sions giving at work! 

Bro. & Sis. Geissler started their missionary career in Uruguay, South America in 
1969. The church has been blessed to have this precious couple at the helm of  
the work for so many years. The Geisslers are celebrating close to 40 years of 
missionary service throughout many parts of the world. THANK YOU, GEISSLERS! 
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My wife and I standing with Rev. & Mrs. Darry Crossley  as 
we were presented to the retreat attendees. The retreat  
was blessed with anointed preaching and renewal. 

We are privileged  to work side by side with men and 
women of God who have dedicated their lives to the work 
of the Kingdom of God. Pictured are the newest members 
of the national board and department heads. 88
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you might comment upon 
new procedures or im-
provements to the busi-
ness. Sales figures or 
earnings will show how 
your business is growing. 

Some newsletters include 
a column that is updated every issue, for 
instance, an advice column, a book re-
view, a letter from the president, or an 

editorial. You can also 
profile new employees or 
top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in news-
letters is virtually endless. You can in-
clude stories that focus on current tech-
nologies or innovations in your field. 

You may also want to note business or 
economic trends, or make predictions for 
your customers or clients. 

If the newsletter is distributed internally, 

This story can fit 150-200 words. 

One benefit of using your newsletter as a 
promotional tool is that you can reuse 
content from other marketing materials, 
such as press releases, market studies, 
and reports. 

While your main goal of distributing 
a newsletter might be to sell your 
product or service, the key to a suc-
cessful newsletter is making it useful 
to your readers. 

A great way to add useful content to 
your newsletter is to develop and 
write your own articles, or include a 
calendar of upcoming events or a 
special offer that promotes a new 
product. 

You can also research articles or find 

“filler” articles by accessing the World 
Wide Web. You can write about a variety 
of topics but try to keep your articles 
short. 

Much of the content you put in your 
newsletter can also be used for your Web 

site. Microsoft Publisher offers a simple 
way to convert your newsletter to a Web 
publication. So, when you’re finished 
writing your newsletter, convert it to a 
Web site and post it. 

Microsoft Publisher includes thousands 
of clip art images from which you can 
choose and import into your newsletter. 
There are also several tools you can use 
to draw shapes and symbols. 

Once you have chosen an image, place it 
close to the article. Be sure to place the 
caption of the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-
portant part of adding content to your 
newsletter. 

Think about your article and ask yourself 
if the picture supports or enhances the 
message you’re trying to convey. Avoid 
selecting images that appear to be out of 
context. 
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Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

“To catch the reader's attention, 
place an interesting sentence or 

quote from the story here.” 

Caption describing picture or graphic. 

Caption describing picture or 
graphic. 
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any other forms of communication that 
you’ve created for your organization. 

You can also use this space to remind 
readers to mark their calendars for a regu-
lar event, such as a breakfast meeting for 
vendors every third Tuesday of the 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 
this story will appear on the back. So, it’s 
a good idea to make it easy to read at a 
glance. 

A question and answer session is a 
good way to quickly capture the 
attention of readers. You can either 
compile questions that you’ve re-
ceived since the last edition or you 
can summarize some generic ques-
tions that are frequently asked about 
your organization. 

A listing of names and titles of man-
agers in your organization is a good 
way to give your newsletter a per-
sonal touch. If your organization is 
small, you may want to list the 
names of all employees. 

If you have any prices of standard 
products or services, you can in-
clude a listing of those here. You 
may want to refer your readers to 

month, or a biannual charity auction. 

If space is available, this is a good place 
to insert a clip art image or some other 
graphic. 

Back Page Story Headline 

Telefone: (2) 487-8195 

Levántate, y sigue el viento del 
Espíritu 

We’re on the Web! 
example.microsoft.com 

Caption describing picture or graphic. 
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Mailing Address Line 5 


